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Merlin, the indie label global rights agency, has hired 
Jim Mahoney to open and head its U.S. office as gm.

“Merlin prides itself on being a truly global 
operation, so to open a permanent office in the 
world’s largest music market was a logical step,” 
Merlin CEO Charles Caldas said in a statement.

“We are also delighted to welcome Jim Mahoney 
to the organization. As well as a hugely experienced 
executive, Jim is widely-respected figure among the 
independent community and is uniquely placed to 
support our U.S. members and bring additional value 
to their business.”

Mahoney will maintain and develop Merlin’s U.S. 
membership and oversee day-to-day relationships 
with U.S.-based digital services. Mahoney comes 
to Merlin from Association of Independent Music 
(A2IM), the U.S indie label trade group, where he was 
vp. During his 20 years in the music business, he has 
held executive positions at Fat Beats, Roadrunner 
and Profile.

Merlin, which commenced operations in 2008, 
represents 20,000 labels and distributors worldwide 
and has offices in London and New York, with a head 
office in Amsterdam. 

Merlin, which is expected to collect payments of 
about $160 million over the next 12 months, recently 
became the first company to cut a direct label deal with 
Pandora.

In October 2013, Merlin brought on Roger 
Gold as commercial and strategic advisor in the 
U.S., where its members currently command an 
estimated 10% share in the world’s largest music 
market. Looking at it another way, Merlin’s U.S. 
membership accounts for approximately 1/3 of its 
global business and represents its largest segment 
of members by territory, including such labels and 
distributors as ATO, Beggars Group, Compass 
Music Group, Domino Records, Dualtone Music, 
Entertainment One, Epitaph, Hopeless Records, 
Merge Records, Naxos USA, Ninja Tune, Razor & 
Tie, Rhymesayers Entertainment, Secretly Label 
Group/SC Distribution, Wind-up Records and Yep 
Roc Records/Redeye Distribution.

“This is an exciting time to be joining Merlin, and 
the opening of our U.S. office marks a real statement 
of intent,” Mahoney said in a statement. “I believe 
that the services offered by Merlin will be greatly 
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enhanced - giving our US members greater 
control over their digital business, and 
helping to grow the digital market overall.”

The new office, which will open Nov. 1, is 
located at 154 Grand Street, in the NoLita 
section of Manhattan.  

Jimmy Iovine 
Lauds ‘Cool’ Status 
of Beats Among 
NFL Players
BY THOM DUFFY

“I can’t believe I’m this lucky,” Jimmy 
Iovine joked on Wednesday (Oct. 15), 
reacting to the $10,000 fine lobbed last week 
against an NFL quarterback for wearing 
Beats by Dre headphones to a post-game 
press conference.

Iovine reacted to reports by Bloomberg 
News that Beats Electronics, the company 
he co-founded with Andre “Dr. Dre” Young, 
had gotten the equivalent of $2.14 million in 
media exposure following the NFL’s move.

“You can’t buy what we got,” he said. 
“How valuable is it for the whole country to 

say, ‘These guys are cool’?”
The NFL, which has an exclusive 

endorsement deal with Bose, levied 
the fine against San Francisco 49ers 
quarterback Colin Kaepernick, who 
sported a pair of hot-pink Beats by Dre 
headphones to honor Breast Cancer 
Awareness month.

“The NFL has longstanding policies 
that prohibit branded exposure on-field or 
during interviews unless authorized by the 
league,” according to a statement from the 
NFL after the incident.

Iovine is the former chairman of 
Interscope, Geffen and A&M and former 
CEO of Beats Electronics, which he and 
Dr. Dre sold to Apple in May for $3 billion. 
He made his remarks during an hour-long, 
freewheeling session in New York hosted 
by the University of Southern California.

In May 2013, Iovine and Dr. Dre pledged 
$70 million to the university to launch 
the USC Jimmy Iovine and Andre Young 
Academy for Arts, Technology and the 
Business of Innovation, which opened this fall.

“Dre and I didn’t go to college,” 
Iovine said to those gathered at the Time 
Warner Center for the 2014 USC Global 
Conversation. The two knew little about 
higher education, he said. “We didn’t even 
know about lower education.” 

Read the rest at Billboard.com

SiriusXM Dealt 
Fresh Blow in 
RIAA’s Lawsuit 
Over Older Music
BY ERIQ GARDNER,  
THE HOLLYWOOD REPORTER

It’s getting worse for SiriusXM in the ongo-
ing strife over pre-1972 music.

Last month, a California judge granted 
summary judgment to Flo & Eddie of The 
Turtles who alleged that the satellite radio 
giant was misappropriating their songs 
without authorization and compensation. 
The judge decided that ownership of sound 
recordings authored before 1972 — before 
federal copyright law began covering 
recorded music — included the exclusive 
right to publicly perform the recording.

The decision has now swayed another 
judge who was presiding over a similar 
case brought by Capitol Records and other 
record industry giants.

In August, Los Angeles Superior 
Court Judge Mary Strobel expressed 
her inclination to reject proposed jury 
instructions offered by the record 
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companies, but on Tuesday, she had a 
change of heart by granting what the 
record companies were seeking.

“Plaintiffs ask the court to take judicial 
notice of the order granting summary 
judgment inFlo & Eddie Inc. v. Siruis XM 
Radio, Inc,” she writes. “While a federal 
trial court opinion is not binding on this 
court, the court finds the logic applied in 
that order interpreting Civil Code §980 to 
be persuasive.”

Civil Code §980 refers to a California 
statute passed in 1982 that was directed 
at pre-1972 sound recordings. Although 
it’s silent on public performance rights, 
the fact that it didn’t constrain exclusive 
ownership has been ruled to be important. 
Judge Strobel says she doesn’t find 
“exclusive ownership” rights in pre-
1972 recordings to be unambiguous, but 
nevertheless comes around to the view that 
it must include performance rights because 
there was an exception in the statute for 
recording “cover” songs. In one of the most 
important passages, she writes:

“As the district court found significant, 
this court finds significant that the 
California legislature specifically adopted 
one exception to exclusive ownership 
for recording ‘covers’  found in federal 
copyright law, ‘nearly word-for-word’ 
but did not specifically adopt the other 
exception found in that law for public 
performance rights. Thus this court 
concludes that the legislature intended the 
only limitation on ownership rights of pre-
1972 recordings to be the ‘cover’ exception. 
The court concludes that the exclusive 
ownership right in pre-1972 recordings 
includes a public performance right, as not 
specifically excluded.”

The judge goes onto find some case 
law supporting plaintiffs’ position while 
noting thatthere’s none that cuts the other 
way. This is despite SiriusXM’s argument 
that decades of use by music users such 
as bars, restaurants, TV broadcasters and 
terrestrial radio have assumed their right to 
publicly perform pre-72 music.

The judge seems to come to this opinion 
rather reluctantly.

She writes that it is “possible, as Sirius 
XM contends, that its public performances 

do not deter sales of Plaintiffs’ recordings, 
and might actually encourage sales to 
listeners hearing the recordings for the 
first time. To claim that pre- 1972 sound 
recordings were protected by common 
law misappropriation concepts at the time 
Section 980 was adopted, without any case 
so holding, begs the question.”

And she puts in another shot.
“To read Civil Code §980 to permit 

record companies to profit from 
performances of sound recordings when 
they did not expect such payments at 
the time they created or obtained the 
rights to the sound recordings also 
contravenes public policies in favor of 
fairness,” she further writes. “However, it 
is not necessary for the court to reach the 
public policy issue, in light of the court’s 
interpretation of Civil Code §980.”

The decision nonetheless underscores 
that SiriusXM — and perhaps others who 
publicly perform music in California — are 
in serious legal trouble.

The case made by The Turtles is asking 
for $100 million in damages based on 
some assessment of royalties that should 
have been paid to a proposed class of 
plaintiffs who weren’t affiliated with major 
labels or who had somehow regained 
ownership. To get anywhere close to a 
nine-figure damages award, the plaintiffs 
still have hurdles ahead.

The lawsuit spearheaded by the RIAA on 
the other hand could have less difficulty on 
the damages issue as the plaintiffs control 
some of the most iconic recordings in 
rock music history made by artists like the 
Beatles, the Rolling Stones, Led Zeppelin, 
The Supremes and Bob Dylan. On the 
other hand, this case isn’t over either. The 
plaintiffs here haven’t even officially won 
on the issue of whether SiriusXM is liable. 
The plaintiffs fast-forwarded to the jury 
instructions, but SiriusXM still might have 
affirmative defenses to assert. Plus, Sirius 
could appeal as it has already indicated it 
will do in the Turtles case.

UPDATE: RIAA CEO Cary Sherman 
released this statement about the ruling:

“Two courts have now handed down 
landmark decisions which confirm what 
should be obvious — the pioneers of rock and 

roll and every other genre before 1972 deserve 
to be compensated when their music is used 
by companies like SiriusXM.  It’s increasingly 
clear that SiriusXM, Pandora and other digital 
music firms who refuse to pay legacy artists 
and rights holders are on the wrong side 
of history and the law.  It’s time for that to 
change.” 

Jason Aldean 
Jumps to No. 1 on 
Billboard Artist 100
BY GARY TRUST

Jason Aldean is the top artist in the U.S., 
charging 7-1 on the Billboard Artist 100 
chart. The jump makes him the second 
country act ever to lead the list; last week, 
Blake Shelton became the first. (Shelton 
drops to No. 10 this week.)

The Artist 100 provides the first weekly 
ranking dedicated to measuring artist 
activity across Billboard’s most influential 
charts, including the Billboard Hot 100 
songs chart, Billboard 200 albums chart 
and the Social 50. The Artist 100 blends 
data measuring album and track sales, 
radio airplay, streaming and social media 
fan interaction to provide a weekly multi-
dimensional ranking of artist popularity.

Aldean ascends to No. 1 for the first time 
on the Artist 100, blasting to the top with a 
213 percent increase in points. As his sixth 
studio set, Old Boots, New Dirt (released 
on Broken Bow), enters the Billboard 200 
at No. 1 with 278,000 sold, according to 
Nielsen SoundScan, album sales contribute 
90 percent of his Artist 100 palette.

Rounding out the Artist 100’s top five, 
former leader Meghan Trainor rebounds 
3-2, swapping spots with Maroon 5 (2-3); 
Taylor Swift holds at No. 4; and Sam Smith 
pushes 8-5.

Florida Georgia Line lifts 12-6 on the 
Artist 100; Ariana Grande backtracks 5-7; 
Ed Sheeran rises 14-8; and Iggy Azalea 
nudges 11-9 above Shelton at No. 10. 

Read the rest at Billboard.com
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Apple Debuts 
New iPad and 
iMac, Jokes with 
Stephen Colbert
BY ANDREW FLANAGAN

From a presentation room markedly 
smaller than its iPhone announcement 
last month (if the echo of claps are to be 
trusted, at least) Apple CEO Tim Cook 
began his company’s presentation — cen-
tered mostly around a new iteration of 
the company’s iPad line — by touting the 
company’s Chinese sales and pre-orders 
of iPhones, saying that the new device was 
its fastest-selling edition. China is a market 
that media companies from film to music 
are increasingly focused on as that coun-
try’s middle class continues to develop.

The singular mention of music was 
an off-hand comment from Cook when 
talking about the Pay system; “Find those 
pair of beats headphones you want? I’ve 
been wanting these a long time and Jimmy 
[Iovine, co-founder of Beats] won’t give me 
them!” Cook also seemed to tamp down 
expectations around Apple’s watch, saying 
the device is “as much about personal 
expression as it is about functionality.”

Not mentioned during the presentation 
was Ticketmaster’s integration with the 
Apple Pay system, scheduled to be live by 
the end of the year.

Stephen Colbert — Apple’s new security 
czar — made an appearance during Craig 
Federighi’s presentation around OS X, 
referring to Tim Cook under his facetious 
codename “Honeycrisp.”

The new iPad, the less-than breezily 
named iPad Air 2, is 18% thinner than the 
previous version, with faster provessing 
and graphics capabilities. It also 
incorporates Touch ID and Apple Pay, as 
well as featuring a less-reflective screen 
and more powerful camera than previous 
versions. “iPad is a simple, magical 
device,” said Cook in the now-codified 
language of the company.

Apple also introduced a new desktop 
computer to its iMac line, the principal 
change being a higher-resolution “retina 
display” and thinner aluminum body.

It’s been rumored that the re-
introduction of Beats Music will come early 
next year, sometime around the Grammys. 
Whether that will come via a surprise ad 
featuring Ellen (like its original iteration 
did) or an Apple keynote is anyone’s guess. 
The full presentation can be seen right here.

Key takeaways:
— OS X Yosemite will be available for 

Mac users to install today (Oct. 16)
— iOS 8.1 will be available to download 

on Monday (Oct. 20)
— Apple’s Pay system will launch this 

coming Monday (Oct. 20)
— New iPads available for pre-order next 

week 

Will.i.am Shows 
Off New Smart 
‘Cuff,’ Wearable 
Fashion Line
BY COLIN STUTZ

UPDATE: 7digital has confirmed it has 
entered into an agreement with i.am+ for the 
development of applications and operation 
of the music service on its devices, including 
the Puls. 

Will.i.am’s new wearable device, the Puls, 
is far more than a watch. The hip-hop mogul-
turned-tech entrepreneur was sure to make 
this clear at Dreamforce ‘14 convention in San 
Francisco Wednesday, telling his audience to 
call it a “cuff: — a fashion-focused term fitting 
his “fashion-ology” mission of blending the 
two disciplines. 

“First off this is not a watch, by any means,” 
Will.i.am said, showing off the bulky, curved 
black band, and pointing out its various 
attributes. “The battery is all around here, 
right next to the battery very tightly packed 
is the speaker, and then the radio is here and 
here, SIM card is there, the chip set is there, 

and it’s all tightly packed under this curve 
screen.”

The device has 1 GB of memory, 16 GB of 
storage, 780 mA of power, wi-fi, bluetooth, 
GPS, a pedometer and accelerometer, and 
will run untethered on a 3G  cellular network 
provided exclusively through AT&T, Will.i.am 
announced. 

“I almost forgot, it also has 4 kW of DAF,” 
he added with a laugh. “That’s ‘dope-as-f—-
ness.’”

Will.i.am’s big unveiling of his self-funded 
i.am+ brand Puls at Salesforce’s annual 
user and developer conference had the feel 
of a coming-out party for the new, coolest 
guy in tech. He was nervous but confident 
throughout the nearly hour-and-a-half 
presentation, excitedly showing off the 
device’s capabilities, including phone calls, 
email, text, music streaming, a mood sensor, 
fitness and maps all without a phone for, as 
he put it, “untethered awesomeness,” all run 
with the help of the system’s voice navigation 
virtual assistant Anita. 

Aside from AT&T’s stateside service, a long 
list of i.am+’s partnerships were unveiled, 
including O2 for service in the UK, the Humin 
app for easy contact entry and memory, and 
a deal with News Corp that Will.i.am said is 
a “reimagining of journalism and the flow of 
information,” to be unveiled at a later date. 

Will.i.am finished the presentation with 
a mini fashion show to reveal some of his 
company’s other projects in the works. Aside 
from the cuffs his models were all wearing, 
their stylish “Powear” jackets were actually 
working to power the devices, he said, and by 
touching them to the sleeve the cuffs would 
be energized for two-and-a-half days of use. 
As well, there were sneakers weighing a 
model and counting his steps and a geometric 
backpack that carried its own power and 
speakers as well. 

“That’s wearables,” he said. “Wearables 
isn’t just something on your wrist. You should 
be wearing it all. Counting steps, weighing 
you on your shoes, jackets to give you two-
and-a-half days of power, and a backpack 
that gives you sound when you go out into 
the world. And it’s made fresh and it looks 
freaking dope.”

No release dates for the Puls or any of the 
other products have been announced yet. 
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SESAC Settles 
Television Class-
Action for $58.5 
Million
BY ED CHRISTMAN

SESAC has agreed to pay $58.5 million to 
TV stations as part of a settlement with 
the Television Music License Committee, 
which was part of a class-action suit filed 
against the privately-owned performance 
right organization in 2009 that alleged 
antitrust behavior by the PRO.

The suit was filed by Meredith Corp., 
E.W. Scripps Co. and Hoak Media LLC 
(now part of Gray Television Group Inc.) on 
behalf of local television broadcasters, with 
TMLC footing the legal bills. Weil, Gotshal 
& Manges LLP represented the plaintiffs in 
the suit.

The settlement will reimburse stations 
for about $42.5 million in excess fees 
from 2008-2014; and reimburse the 
TMLC’s legal fees of $16 million. The 
settlement was filed today with Judge Paul 
A. Engelmayer of the U.S. District Court 
for the Southern District of New York, 
who must approve the agreement. The 
settlement will be funded from an escrow 
account created when 75% of SESAC was 
sold to Rizvi Traverse for $591 million. 
That means that the sellers — Allen & Co.; 
entertainment lawyer Freddie Gershon, 
CEO of Music Theatre International; Ira 
Smith, former CEO of Music Theatre 
International and SESAC chairman/CEO 
Stephen Swid — will see their payment for 
selling SESAC reduced to $533 million.

“Unlike ASCAP and BMI, the two largest 
music performing rights organizations, 
SESAC is not subject to an antitrust consent 
decree with the U.S. Department of 
Justice,” TMLC chairman Charles Sennet 
said in a statement. “We were compelled to 
file this suit to seek some limits on SESAC’s 

ability to charge whatever it wanted for its 
pool of music copyrights... We are pleased 
that SESAC and the Committee have 
agreed to a plan spanning more than two 
decades that we hope will establish a sound 
business relationship between SESAC and 
its television station customers.”

Going forward, SESAC has agreed to 
negotiate industrywide agreements with 
the TLMC for 20 years and, if it is unable 
to agree upon rates, will submit the dispute 
to binding arbitration. Moreover, the “per 
program” license will be restored in the 
2016 agreement. 

Read the rest at Billboard.com

Joan Rivers Cause 
of Death Revealed
BY THR STAFF

The New York City Medical Examiner’s 
Office has found that Joan Rivers died from 
complications due to surgery.

“OCME [Office of the Chief Medical 
Examiner] has completed its investigation. 
The cause of Ms. Rivers’ death is 
anoxic encephalopathy due to hypoxic 
arrest during laryngoscopy and upper 
gastrointestinal endoscopy with propofol 
sedation for evaluation of voice changes 
and gastroesophageal reflux disease. 
The manner of death is therapeutic 
complication,” spokeswoman Julie Bolcer 
said in a statement.

“The classification of a death as a 
therapeutic complication means that 
the death resulted from a predictable 
complication of medical therapy.” 
Melissa Rivers said in a statement to The 
Hollywood Reporter. “We continue to be 
saddened by our tragic loss and grateful 
for the enormous outpouring of love and 
support from around the world. We have no 
further comment at this time.”

The legendary comedienne died in New 
York City on Sept. 4, after what started as a 
routine procedure. 

How Digitally 
Imported Will 
Become a One-
Stop Shop for EDM
BY MEGAN BUERGER

Digitally Imported, the Denver-based 
internet radio service catering to electronic 
music fans (also known as di.fm), today 
announced that it will integrate streaming 
radio, on-demand features and e-com-
merce into its business model, effectively 
turning the platform into a one-stop shop 
for EDM fans. So far, the expansion in-
cludes partnerships with nine independent 
content distributors. 

“The dance music industry is 
fragmented,” Eloy Lopez, the site’s chief 
operating officer, tells Billboard. “There 
was no single place you could go to 
experience and collect electronic music. 
People were calling for this.” 

The new platform, to be rolled out early 
next year, will offer its 3.4 million users 
access to roughly 300,000 digital tracks 
curated by the site’s staff. That number 
could expand to 500,000 by the end of 
2015, Lopez said. 

There are many reasons the expansion 
could spark a shift in the way people listen 
and shop for music. Rather than forcing 
users to toggle back and forth between 
streaming sites like Soundcloud and 
retailers like iTunes, Digitally Imported 
will be all-inclusive. The company secured 
comprehensive licensing agreements that 
include rights for passive radio listening, 
on-demand listening, and master rights 
for buying songs and albums, keeping all 
forms of consumption under one umbrella. 
Lopez, who co-founded Beatport in 2004 
and joined di.fm in 2011, said his team had 
to create contracts from scratch. 

“The idea is not to direct users away to 
multiple pages,” he said. “All of the options 
should be right in front of you, and that 
hasn’t been done yet.”

In the grand scheme of things, 300,000 
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tracks is a small sample of the world’s 
dance music, but that’s because Digitally 
Imported’s content is human-curated. 
Doing so keeps costs low for the company 
and helps consumers navigate the genre’s 
vastly oversatured music market, Lopez 
said. 

“Everyone is bombarded with way too 
much,” he said. “We’ve gotten the green 
light from suppliers to cherrypick the 
content for retail and on-demand options. 
Our catalogue might only carry 20 percent 
of electronic music, but it will be the best of 
the best.” 

Read the rest at Billboard.com

Oxford Business 
Students Helped 
Thom Yorke’s 
BitTorrent Release
BY MARC SCHNEIDER

Add a group of Oxford business students to 
the list of people who kept Thom Yorke’s new 
solo album a secret from the world. MBA 
candidates at the prestigious university 
worked with the Radiohead singer’s man-
agement team on the experimental set, 
titled Tomorrow’s Modern Boxes, which was 
released Sept. 26 via peer-to-peer file-shar-
ing service BitTorrent.

Oxford says MBA students from the 
Saïd Business School worked with Yorke’s 
team at Courtyard Management on user 
experience, media strategy and financial 
analysis for the BitTorrent release. They 
also generated some potential strategies 
on how to release the next Radiohead 
album, so fans could be in store for another 
unconventional album delivery from the 
iconic band.

“It was immensely useful to have 
the input of the MBA students on data 
analysis and new marketing strategies. 
They produced a thorough and insightful 
document,” says Courtyard Management.

Yorke grew up in Oxford and it was there 

at a local all-boys school that he met future 
Radiohead bandmembers Ed O’Brien, Phil 
Selway, and Colin and Jonny Greenwood.

Yorke’s album has a base price of $6, 
with 90 percent going to the artist and the 
remaining 10 percent going to BitTorrent. 
According to the file transfer site, the album 
bundle has surpassed 3.5 downloads 
already. That figure includes the $6 paid 
downloads as well as giveaways of the 
first single and video. BitTorrent has not 
revealed the actual sales of the full album.

“The MBAs were able to put their 
learning into practice on the project, 
analysing fan and market data and bringing 
together new technologies to generate new 
ideas challenging conventional content 
distribution mechanisms,” according to a 
university statement. 

One of the students, Phil Barry, called 
working with Team Yorke “inspiring for all 
of us.” 

Exclusive: Pepsi 
Names Emma 
Quigley First North 
American Head of 
Music
BY ANDREW HAMPP

Pepsi has named Emma Quigley its first 
North American head of music, a new 
position for the beverage company. Quig-
ley most recently served as VP of global 
marketing at Capitol Music Group, having 
previously spent three years as VP-inter-
national of Capitol parent EMI Music and 
another four years prior as VP of global 
marketing for 19 Entertainment. 

Quigley will be based out of Pepsi’s 
Purchase, N.Y. headquarters, reporting 
to Adam Harter, Pepsi’s vice president of 
consumer engagement. Part of Quigley’s 
role had been previously filled by Bozoma 
Saint John, Pepsi’s former cultural 
branding marketer who joined Beats Music 

as SVP of global marketing earlier this year.
Part of Quigley’s near-term goals for 

the role, she says, will be to focus on 
strengthening Pepsi’s relationships with 
emerging acts. Though the company’s 
flagship brand has tapped Nicki Minaj, 
Beyonce and Blake Shelton in recent years, 
the brand has been doubling down on 
working with the lesser-known Nico & Vinz, 
Sebastian Mikael and Mayaeni as part of its 
Pepsi Pulse Artist Spotlight Program.

“We’re really looking for new ways to 
collaborate with artists – to see how we can 
be part of their growth trajectory,” Quigley 
says. “That will probably involve lower-
number investments at the beginning 
of a campaign, rather than waiting until 
they have multiple hits at radio. We’ll be 
unifying our strategy over the next few 
weeks and taking that to the labels and 
various partners.”

Not that Pepsi will abandon working 
with big names — the brand will return 
as the sponsor of the NFL’s Super Bowl 
XLIX Halftime Show in 2015, where Katy 
Perry is expected to perform, as sources 
recently confirmed to Billboard. Says Quigley 
of future partnerships, “Pepsi’s value 
has been recognized in its role with very 
powerful collaborations, and we need to 
continue that, whether it’s been Michael 
Jackson or Beyonce or South By Southwest. 
There’s a real hunger for knowledge on 
what the brand stands for.”

Adds Harter in a statement, “From 
concert and event partnerships to our 
iconic and emerging artist platforms, 
music has always been a major part of who 
we are at Pepsi. Emma’s strong background 
in this space and experience working with 
some of the biggest names in music will be 
instrumental in helping her lead the Pepsi 
Music program. We’re excited to welcome 
Emma to the team.” 

http://www.billboard.com/biz/articles/news/digital-and-mobile/6288868/how-digitally-imported-will-become-a-one-stop-shop-for
http://www.billboard.com/biz/articles/news/digital-and-mobile/6288868/how-digitally-imported-will-become-a-one-stop-shop-for
http://www.billboard.com/biz/articles/news/global/6274094/how-thom-yorke-kept-his-new-album-a-surprise
http://www.billboard.com/artist/419536/thom-yorke
http://www.billboard.com/artist/277326/radiohead
http://www.billboard.com/biz/articles/news/6273949/tom-yorke-pioneers-new-album-model-by-selling-tomorrows-modern-boxes
http://www.billboard.com/biz/articles/news/6273949/tom-yorke-pioneers-new-album-model-by-selling-tomorrows-modern-boxes
http://www.sbs.ox.ac.uk/
http://www.sbs.ox.ac.uk/
https://bundles.bittorrent.com/bundles/tomorrowsmodernboxes
https://bundles.bittorrent.com/bundles/tomorrowsmodernboxes
http://www.billboard.com/biz/articles/executive-turntable/6029532/pepsis-bozoma-saint-john-joins-beats-music-as-svp-head-of
http://www.billboard.com/biz/articles/executive-turntable/6029532/pepsis-bozoma-saint-john-joins-beats-music-as-svp-head-of
http://www.billboard.com/articles/news/46429/pepsi-teams-with-nicki-minaj-preps-michael-jackson-project
http://www.billboard.com/biz/articles/news/branding/1483994/pepsis-frank-cooper-on-multi-million-dollar-beyonce-deal-becoming
http://www.billboard.com/biz/articles/news/branding/1483994/pepsis-frank-cooper-on-multi-million-dollar-beyonce-deal-becoming
http://www.billboard.com/biz/articles/news/branding/1566460/pepsi-recruits-blake-shelton-for-iconic-summer-campaign-preps
http://www.billboard.com/artist/5915842/nico-vinz
http://www.billboard.com/artist/5883889/sebastian-mikael
http://www.billboard.com/artist/5883889/sebastian-mikael
http://www.billboard.com/articles/news/6214318/nico-vinz-us-am-i-wrong-video-pepsi
http://www.billboard.com/articles/news/6214318/nico-vinz-us-am-i-wrong-video-pepsi
http://www.billboard.com/artist/305595/katy-perry/chart
http://www.billboard.com/artist/305595/katy-perry/chart
http://www.billboard.com/articles/news/6281348/katy-perry-performing-at-super-bowl-xlix-halftime-show
http://www.billboard.com/articles/news/6281348/katy-perry-performing-at-super-bowl-xlix-halftime-show
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Publishing Briefs: 
Imagem Music 
Signs Admin 
Deal With PRMD 
Publishing 
(Exclusive), 
Warner Chappell 
Music Teams  
With Mike Dean
BY ED CHRISTMAN

Imagem Music has just signed a global 
administration deal with PRMD Publish-
ing, the company formed by EDM impres-
sario Ash Pournouri. As part of the deal, 
Imagem will now represent the publishing 
catalog of Cazzette, and any future signings 
made by PRMD (pronounced “pyramid”). 

PRMD plans to sign and nurture talent 
as well as seek-out established writers 
interested in joining PRMD and At Night, 
the management company formed by 
Pournouri, who also has a label named 
PRMD.

The alliance will focus on all genres of 
music including the dance and electronic 
music writers and producers from PRMD’s 
roster, according to the announcement.

“I am pleased to welcome PRMD to 
the Imagem family,” Imagem Music U.S. 
president Jason Jordan said in a statement. 
“The company is culturally well-rounded, 
levelheaded and extremely innovative 
and I’m excited for the future of our joint 
venture which will take both Imagem and 
PRMD to great heights.”

PRMD Publishing CEO Kristina 
Tunkrans Lidehorn added in a statement, 
“PRMD are excited to have found a 
publishing partner that matches the 
entrepreneurial and hardworking spirit 
of PRMD. We have high hopes for this 
collaboration and look forward to a 
creative and innovative way of working 
on a worldwide basis with our writers and 
catalog.”

— Warner Chappell Music has signed 
a global administration deal to handle 
hip-hop producer Mike Dean’s catalog and 
future songwriting.

“Few producers have the talent to 
sustain a career as long, diverse and 
prolific as Mike’s,” Warner/Chappell 
North America president Jon Platt said 
in a statement. “From 2Pac to Kanye and 
everyone in between, Mike has helped 
great artists define new sounds. He’s 
always innovating, not only within hip hop, 

but across pop music in general. We’re 
thrilled to be on his team.”

Besides 2Pac and West, Dean has also 
produced tracks or written for Beyoncé, 
Jay-Z, E-40, and Kid Cudi, Scarface, Tha 
Dogg Pound, Nate Dogg, Tech N9ne, and 
Devin the Dude, among others.

Dean added in a statement, “I am 
excited to work with Warner/Chappell and 
Big Jon on expanding my musical palate, 
and be able to continue to innovate and 
push music forward.” 

Read the rest at Billboard.com

Phonio Hooks 
You Up with Your 
Favorite Young 
Money Rappers... 
and Chris Daughtry
BY HARLEY BROWN

Have you always dreamed about Lil Wayne 
whispering sweet, froggy nothings about 
having a milli and being a martian into 
your ear? Thanks to mobile platform Pho-
nio, that fantasy can now be a reality, just 
by dialing a phone number.

Dolly Parton is an entertainment legend who has sold 
over 100 milllion albums. She’s an award-winning 
singer, songwriter, author and philanthropist whose 
career spans over five decades.
Dolly continues to break new ground having  
just come off a sold out worldwide tour and  
releasing her 42nd studio album “Blue Smoke.” 

Take this opportunity to congratulate  
one of country music’s most iconic artists  
on her impressive career achievements.

SPECIAL FEATURE

DOLLYPARTONDOLLY PARTON

http://www.billboard.com/artist/5886717/cazzette/chart
http://www.billboard.com/artist/1528843/mike-dean/chart?sort=position
http://www.billboard.com/artist/431886/2pac/chart
http://www.billboard.com/artist/276709/kanye-west/chart
http://www.billboard.com/artist/281569/beyonce/chart
http://www.billboard.com/artist/304305/jay-z/chart
http://www.billboard.com/artist/276018/e-40/chart
http://www.billboard.com/artist/276018/e-40/chart
http://www.billboard.com/artist/305822/kid-cudi/chart
http://www.billboard.com/artist/278349/scarface/chart
http://www.billboard.com/artist/377303/tha-dogg-pound/chart
http://www.billboard.com/artist/312034/nate-dogg/chart
http://www.billboard.com/artist/371716/tech-n9ne/chart
http://www.billboard.com/artist/300842/devin-dude/chart
http://www.billboard.com/artist/300842/devin-dude/chart
http://www.billboard.com/biz/articles/news/publishing/6288846/publishing-briefs-imagem-music-signs-admin-deal-with-prmd
http://www.billboard.com/biz/articles/news/publishing/6288846/publishing-briefs-imagem-music-signs-admin-deal-with-prmd
http://www.billboard.com/artist/307264/lil-wayne
https://itunes.apple.com/us/app/billboard-magazine/id591211844?mt=8
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2 WKS. 
AGO

LAST
WEEK

THIS
WEEK

artist    CERTIFICATION TiTle 

imprinT/disTribuTinG label 

PEAK
POS.

WKS. ON  
CHART

1
#1  
1 WK

JasON aLDEaN    Old Boots, New Dirt 
BROKEN BOW/BBMG 

1 1

2 HOZiEr    Hozier 
RUBYWORKS/COLUMBIA 

2 1

3 3 3 BarBra strEisaND    Partners 
COLUMBIA 

1 4

1 4 4 tONY BENNEtt & LaDY GaGa    Cheek To Cheek 
RPM/COLUMBIA/STREAMLINE/INTERSCOPE/IGA 

1 3

5 WEEZEr    Everything Will Be Alright In The End 
REPUBLIC 

5 1

- 1 6 BLAKE SHELTON    BRINGING BACK THE SUNSHINE 
WARNER BROS. NASHVILLE/WMN 

1 2

7 STEVIE NICKS    24 Karat Gold: Songs From The Vault 
REPRISE/WARNER BROS. 

7 1

8 aLEX & siErra    It’s About Us 
SYCO/COLUMBIA 

8 1

9 KEYsHia COLE    Point Of No Return 
IMANI/INTERSCOPE/IGA 

9 1

16 12 10 GG saM sMitH    In The Lonely Hour 
CAPITOL 

2 17

- 2 11 LaDY aNtEBELLUM    747 
CAPITOL NASHVILLE/UMGN 

2 2

12 tHE PiaNO GUYs    Wonders 
PORTRAIT/SONY MASTERWORKS 

12 1

9 7 13 MarOON 5    V 
222/INTERSCOPE/IGA 

1 6

2 6 14 KENNY CHEsNEY    The Big Revival 
BLUE CHAIR/COLUMBIA NASHVILLE/SMN 

2 3

15 JaCKsON BrOWNE    Standing In The Breach 
INSIDE 

15 1

- 18 16 CHiLDisH GaMBiNO    Kauai (EP) 
MC DJ/GLASSNOTE 

16 2

17 tiNasHE    Aquarius 
RCA 

17 1

12 11 18 sOUNDtraCK 3   Frozen 
WALT DISNEY 

1 46

19 FLYiNG LOtUs    You’re Dead! 
WARP 

19 1

20 siXX: a.M.    Modern Vintage 
ELEVEN SEVEN 

20 1

6 9 21 CHris BrOWN    X 
RCA 

2 4

- 5 22 PriNCE    ART OFFICIAL AGE 
NPG/WARNER BROS. 

5 2

24 24 23 ED sHEEraN 0   x 
ATLANTIC/AG 

1 16

23 19 24 MEGHaN traiNOr    Title (EP) 
EPIC 

15 5

25 NEW FOUND GLOrY    Resurrection 
HOPELESS 

25 1

26 YELLOWCarD    Lift A Sail 
RAZOR & TIE 

26 1

7 15 27 SOUNDTRACK 0   Guardians Of The Galaxy: Awesome Mix Vol. 1 
MARVEL/HOLLYWOOD 

1 11

29 31 28 5 sECONDs OF sUMMEr    5 Seconds Of Summer 
HEY OR HI/CAPITOL 

1 12

- 23 29 VariOUs artists    WOW Hits 2015 
PROVIDENT/WORD-CURB/CAPITOL CMG 

23 2
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DEBUT

1

NEW 2

1

NEW 5

1

NEW 7

NEW 8

NEW 9

16 10

2

NEW 12

7

2

NEW 15

18 16

NEW 17

12

NEW 19

NEW 20

5

23

NEW 25

NEW 26

7

29 28

23

2 WKS. 
AGO

LAST
WEEK

THIS
WEEK

artist    CERTIFICATION TiTle 

imprinT/disTribuTinG label 

PEAK
POS.

WKS. ON  
CHART

20 20 30 ariaNa GraNDE    My Everything 
REPUBLIC 

1 7

14 22 31 GEORGE STRAIT    The Cowboy Rides Away: Live From AT&T Stadium 
MCA NASHVILLE/UMGN 

4 4

- 30 32 sOUNDtraCK    Frozen: The Songs 
WALT DISNEY 

30 2

27 27 33 VariOUs artists    NOW 51 
UNIVERSAL/SONY MUSIC/LEGACY 

2 10

13 26 34 tiM MCGraW    Sundown Heaven Town 
MCGRAW/BIG MACHINE/BMLG 

3 4

22 28 35 LECraE    Anomaly 
REACH 

1 5

25 29 36 JEEZY    Seen It All: The Autobiography 
CTE/DEF JAM 

2 6

35 35 37 LUKE BrYaN 2   Crash My Party 
CAPITOL NASHVILLE/UMGN 

1 61

4 25 38 aLt-J    This Is All Yours 
INFECTIOUS/CANVASBACK/ATLANTIC/AG 

4 3

- 13 39 LUCINDA WILLIAMS    Down Where The Spirit Meets The Bone 
HIGHWAY 20/THIRTY TIGERS 

13 2

40 QUEENS OF THE STONE AGE 0   Songs For The Deaf 
INTERSCOPE/UME 

17 51

33 36 41 KEM    Promise To Love: Album IV 
KEMISTRY/MOTOWN/CAPITOL 

3 7

61 81 42 BraD PaisLEY    Moonshine In The Trunk 
ARISTA NASHVILLE/SMN 

2 7

81 83 43 CastiNG CrOWNs    Thrive 
BEACH STREET/REUNION/PLG 

6 37

44 sHaKEY GraVEs    And The War Came 
DUALTONE 

44 1

45 BrOODs    Evergreen 
POLYDOR/CAPITOL 

45 1

46 CariBOU    Our Love 
MERGE 

46 1

- 8 47 PriNCE & 3rDEYEGirL    PLECTRUMELECTRUM 
NPG/WARNER BROS. 

8 2

56 38 48 ALABAMA    Angels Among Us: Hymns & Gospel Favorites 
CRACKER BARREL/TAG/GAITHER/CAPITOL CMG 

33 5

42 55 49 ROBERT PLANT    Lullaby And... The Ceaseless Roar 
TROLCHARM/NONESUCH/WARNER BROS. 

10 5

50 46 50 BraNtLEY GiLBErt 0   Just As I Am 
VALORY/BMLG 

2 21

36 43 51 LEE BriCE    I Dont Dance 
CURB 

5 5

- 14 52 tOVE LO    Queen Of The Clouds 
ISLAND 

14 2

- 17 53 COLBiE CaiLLat    Gypsy Heart 
REPUBLIC 

17 2

54 sOUNDtraCK    The Best Of Me 
RELATIVITY/EMI NASHVILLE/UMGN 

54 1

88 101 55 JOHN LEGEND 0   Love In The Future 
G.O.O.D./COLUMBIA 

4 58

46 52 56 FLORIDA GEORGIA LINE 2   Here’s To The Good Times 
REPUBLIC NASHVILLE/BMLG 

4 97

10 34 57 JENNiFEr HUDsON    JHud 
RCA 

10 3

- 21 58 MELissa EtHEriDGE    This Is M.E. 
ME RECORDS 

21 2
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On Tuesday, Phonio teamed up with Lil 
Wayne’s Young Money Entertainment to 
facilitate phone calls between musicians, 
celebrities, athletes, politicians, minor 
deities and their fans and followers. It’s 
quite simple, really: Dial (857) 216-6736, 
listen to Mack Maine tell you how excited 
he is that the “Young Money family” is 
partnering with Phonio, and press 1. And 
bam, you’re subscribed to essentially 
glorified telemarketers. 

“Phonio delivers a unique, powerful 
experience,” said Phonio CEO Matt 
Caspari in a statement. “Imagine walking 
down the street and receiving a phone 
call from your favorite musician — this is 
what Phonio delivers. We’re very excited 
to be partnering with Young Money, one 
of the most tech-savvy labels in the music 
business, for our launch.”

Caspari, a former Bloomberg analyst 
and algae-based-product developer, 
founded Phonio with fellow Silicon Valley 
entrepreneur Dan Soha, who called the 
product “game-changing.” “This is a 
much more intimate experience than 
existing social media services, like Twitter 
or Facebook,” he adds (arguable, since 
there’s no actual exchange going on 
between a voicemail and the listener, but 
no matter). The beta version did test quite 
well with Chris Daughtry (857-216-6739) 
and the Sacramento Kings (916-245-9325), 
according to the press release.

So what are you waiting for? It’s no cold 
call from Dillon Francis, but dial-a-Drake 
and maybe you’ll be in the next “Marvin’s 
Room.” 

http://www.billboard.com/artist/1527039/mack-maine
http://www.billboard.com/artist/1527039/mack-maine
http://www.billboard.com/artist/1486897/chris-daughtry
http://www.billboard.com/artist/1486897/chris-daughtry
http://www.youredm.com/2014/10/13/dillon-francis-dj-hanzel-cold-call-fans-includes-voicemail/
http://www.billboard.com/biz/tag/Dillon Francis?f%5B0%5D=im_opencalais_person_tags%3A43329
http://www.billboard.com/biz/tag/Dillon Francis?f%5B0%5D=im_opencalais_person_tags%3A43329
http://www.billboard.com/artist/301284/drake
https://www.youtube.com/watch?v=nwyjxsOYnys

